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The Sport – The Covers 

Front Cover 
 
A typical front cover of The Sport is 
sexual, insulting and of a ‘peeping 
Tom’ (generally ‘up skirt’) nature. The 
Sport claims their dwarf photographer 
takes such ‘up-skirt shots’. 
 
Front covers have also promoted hard 
core porn – as in this example. The 
ASA (Advertising Standards Authority) 
slammed such advertising as 
misleading (as it suggested the paper 
rather than the porn was being sold for 
5p). It did not rule such advertising as 
inappropriate or objectifying. 
 

‘Tomb 
Raider 
Lucy  
Opens 
Wide ‘ 

‘Free XX X Sex 
Mag for 5p 
inside ‘ 

 

Back Cover 
 
A typical Back Cover 
includes several ads for 
adult ‘entertainment’. 
Recent recommendations 
to retailers have 
suggested ‘turning 
offensive newspapers 
upside down’. Clearly 
such guidelines do not 
even address the issue of 
the covers of this 
publication, let alone its 
contents. 
 

The Front Cover  
The Back Cover  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The overwhelming majority of the content of the Daily/Sunday Sport is 
adverts. All these adverts are for pornography. These comprise 1000s upon 
1000s of graphic ads for hardcore porn via WAP/mobile phone and sex 
shops alongside sex chat lines, and nationwide locators of masseurs and 
escorts. 
 
These adverts are found on every page, almost without exception, and there 
are several pages comprising nothing but such adverts in every edition of 
The Daily and Sunday Sport.  
 
Of particular note is the absence of (illegal) mail order porn. The abundance 
of adverts for mobile phone porn suggests The Sport is well aware of the 
illegality of UK-based mail order porn and has made a calculated decision to 
ensure the promotion of new technologies to promote pornographic material.  
  

The Sport – The Ads 

 



 

The Sport – Rape and Porn 

 

The Sport’s clear contempt for women is perhaps best 
demonstrated by its reportage of rape. This constitutes almost 
the only genuine item of news within The Sport.  Such items are 
juxtaposed with graphic adverts for pornography, sex chat lines 
and other forms of adult ‘entertainment’. 
 
An article on the murder of Jane Longhurst by a necrophile porn 
addict described the sex life of the murderer as 'adventurous', 
and was printed on a page of 26 graphic sex chat line ads, with a 
total of over 100 phone numbers. 
 



The Sport – The Peeping Tom  

 

The Sport further demonstrates and promotes contempt for women via its 
‘peeping Tom’ ethos for which it has a particular reputation, especially for 
intrusive and humiliating ‘up skirt’ shots. It even claims to have ‘dwarf 
photographer’ who, quite literally, lies in wait outside celebrity haunts for 
female names. 
 



The Sport – Reality not  Fantasy 

 

Perhaps the most concerning aspect of the Sport is its constant emphasis on 
‘real women’ not ‘fantasy’. Indeed it even claims a sister paper devoted to 
‘real women’ (‘Readers Wives’).   
 
This continues the theme of voyeurism and the idea that all women are 
cheap sexual commodities that can be ‘owned’  
 
But most significantly it deliberately blurs the distinction between fantasy and 
reality.  Research has shown that pornography already influences men’s 
attitudes to sexual relationships and to women. How much more so when the 
premise of the pornography itself is deliberately made so unclear?  
 
This also serves to undermine one of the primary arguments made by the 
porn industry ‘that it’s all fantasy and all men know it’. How can they know it 
when they are constantly told that it is reality? 

 



The Sport – Teen focus  

 

 

“Please sir, take your 
thingy away “ 
 
“No Sir Please “ 
 
“Please Sir, I’ll be good “ 

Blurring the distinction between fantasy and reality is not the only 
confusing message The Sport sends out. Another feature of The 
Sport is its massive emphasis on ‘barely legal’ teens and very, very 
young women. 
 
The emphasis on barely legal teens and implications of underage 
sex is typical of the porn industry in all its forms. 
 

 



The Sport and Lads’ Mags - one big family 

The Sport promotes Bukkake 
pornography which is based 
on a form of sexual abuse, 
whilst lads’ mags, such as a 
60p Zoo describe in detail this 
and other pornographic 
practices. 

 

The Sport 
promotes 
‘lads mag’, 
Thurs 4th 
May 

FRONT Summer 2004 Issue 73 
advertises Daily and Adult Sport 

Bukkake porn: 
The Daily Sport 
Thurs 4th May 

The Sport promotes lads’ mags and 
it has its own publication called, 
simply ‘lads’ mag’ which it boasts can 
be bought on the middle shelf next to 
other ‘lads mags’. In other words, 
reiterating NFRN guidelines. 
 
Lads’ Mags also promote the Sport. 
 

Zoo 7-13 April 2006 Issue 112 
‘Dictionary of porn’ describes 
Bukkake porn – a form of sexual 
abuse 



� The Sport – In Summary  

In Summary, the Sport is: 

 

 

 

Banners at the top of every page 
advertise pay-to-view porn sites, 
while its own website is dubbed the 
‘ultimate sex site’.  

 

 
·  A self-defined portal to the porn and sex industry 
 
·  Most of content is ads for pornography 
 
·  1000s of graphic ads for:  
 
·  Hard Core WAP Porn  
·  Sex Chat  
·  ‘Masseurs’  
·  ‘Escorts’  
·  Sex shops 

 
·  A culture of ‘peeping’ Tom / voyeurism 
 
·  Extensive focus on ‘teen girls’ 
 
·  Constant suggestion of  ‘real women’ 
 
·  Dozens of images of near naked pin ups  
 
·  Rape articles juxtaposed with porn ads  
 

WHY IS THIS A ‘NEWSPAPER’? 


