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The Sport — the covers

The Front Cover The Back Cover

=~ ‘Free XXX Sex
Mag for 5p
inside’.

‘Tomb
Raider

Back Cover

Front Cover

A typical back cover

A typical front cover of the Sport is
yp P includes several ads for

sexual, insulting and of a ‘peeping

Tom’ (generally ‘up skirt’) nature. The ‘adult entertainment’
Sport claims their dwarf photographer Recent recommendations
takes such ‘up-skirt shots’. to retailers have

suggested ‘turning
Front covers have also promoted hard- offensive newspapers

core porn — as in this example. The upside down’.  Clearly

ASA (Advertising Standards Authority)
slammed such  advertising as
misleading (as it suggested the paper
rather than the porn was being sold for
5p). It did not rule such advertising as
inappropriate or objectifying.

such guidelines do not
even address the issue of
the covers of this
publication, let alone its
contents.



The Sport — the adverts
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The overwhelming majority of the content of the Daily/Sunday Sport is
adverts. All these adverts are for pornography. These comprise 1000s upon
1000s of graphic ads for hard-core porn via WAP/mobile phone and sex
shops alongside sex chat lines, and nationwide locators of masseuses and
escorts.

These adverts are found on every page, almost without exception, and there
are several pages comprising nothing but such ads in every edition of the
Daily and Sunday Sport.

Of particular note is the absence of (illegal) mail order porn. The abundance
of adverts for mobile phone porn suggests the Sport is well aware of the
illegality of UK-based mail order porn and has made a calculated decision to
ensure the promotion of new technologies to promote pornographic material.



The Sport — rape and porn
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The Sport's clear contempt for women is perhaps best
demonstrated by its reportage of rape. This constitutes almost
the only genuine item of news within the Sport. Such items are
juxtaposed with graphic adverts for pornography, sex chat lines
and other forms of ‘adult entertainment’.

An article on the murder of Jane Longhurst by a necrophile porn
addict described the sex life of the murderer as ‘adventurous',
and was printed on a page of 26 graphic sex chat line ads, with a
total of over 100 phone numbers.



The Sport — the ‘peeping Tom’
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The Sport further demonstrates and promotes contempt for women via its
‘peeping Tom’ ethos for which it has a particular reputation, especially for
intrusive and humiliating ‘up skirt’ shots. It even claims to have a ‘dwarf

photographer’ who, quite literally, lies in wait outside celebrity haunts for
female celebrities.



The Sport — reality not fantasy

Perhaps the most concerning aspect of the Sport is its constant emphasis on
‘real women’ not ‘fantasy’. Indeed it even claims a sister paper devoted to
‘real women’ (‘Readers’ Wives’).

This continues the theme of voyeurism and the idea that all women are
cheap sexual commodities that can be ‘owned’.

But most significantly it deliberately blurs the distinction between fantasy and
reality. Research has shown that pornography already influences men’s
attitudes to sexual relationships and to women. How much more so when the
premise of the pornography itself is deliberately made so unclear?

This also serves to undermine one of the primary arguments made by the
porn industry, namely that ‘it's all fantasy and all men know it'. How can they
know it when they are constantly told that it is reality?



