OBJECT Charter on Women and the Media.

A recent review into the sexualisation of young people, conducted by Dr Linda Papadoupolus and
commissioned by the Home Office, highlights the extent to which women and girls are increasingly
sexualised and objectified in the media and the harmful effects this ‘pornification’ has on society.

Pornification is clearly damaging to the self-esteem and aspirations of women and girls, with research
finding that 63% of teenage girls want to be glamour models and 25% see being a lap dancer as their ideal
profession®, that 66% of teenage girls would consider plastic surgery® and that pressures to become
sexualised has led to girls across all social strata reporting mental disorders at a rate of 44% - making them
the most depressed section of the population®.

Pornification further impacts on how boys and men are encouraged to view and treat women, with far-
reaching implications for gender inequality and violence against women in the home — where 2 women
are murdered each week by male partners*, in the work place — where women earn an average of 23% less
than men®, and in Parliament — where 80% of MPs are male®.

The links between pornification, discrimination and violence against women are recognised at the
international level by the legally binding United Nations Convention to Eliminate Discrimination Against
Women (CEDAW), which has repeatedly called on states — including the British Government - to take
action against the objectification of women’. Similarly the UK-based End Violence Against Women
coalition has called on the UK Government to tackle the sexualisation of women and girls because it
provides a ‘conducive context’ for violence against women®.

These obligations require an overhaul of media regulation and a move away from inadequate self-
regulatory voluntary guidelines over the portrayal of women and girls in the media.

As a signatory of the Charter, | commit to:

1. Recognising the need for a socially responsible media with respect to the sexual objectification of
women and girls.

2. Supporting a mechanism (such as an All Party Parliamentary Group) to review current media
portrayal of women and recommend a process for change to achieve a socially responsible media

3. Ensuring that codes for the sale and display of lads’ mags and The Sport are made mandatory so
that these publications are covered and placed on the top shelf and are either regulated in the
same manner as Teen Girl magazines or age-restricted.

4. Seeking an end to the advertising of sexual services in newspapers and other mainstream media.

5. Calling for an end to the advertising of sex industry jobs in Government job centres

To sign up to the OBJECT Charter email anna@object.org.uk.
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